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K CBEAEHHUIO ABTOPOB!
[Ipu HampaBIEeHUY CTAaTbH B PEAAKITUIO HEOOXOIUMO COOIONATh CISAYIONINE TIPABHIIIA;

1. CraTps nomkHa OBITH IPEJCTaBICHA B IBYX SK3EMIUIIPAX, HA PYCCKOM HMJIM aHTITUHACKOM SI3bI-
Kax, HaTrleyaTaHHas yepe3 MoJITopa HHTepBaJjia Ha OIHOI CTOPOHE CTAHIAPTHOIO JIUCTA € INMPHHOI
JIEBOTO NOJIsI B TPHM caHTHMeTpa. Mcnonb3yemblil KOMIIBIOTEPHBII WPUQT U1 TEKCTa Ha PYCCKOM U
aHnuickoM s3bikax - Times New Roman (Kupuiuna), 115 TeKcTa Ha TPy3UHCKOM S3BIKE CIIEAYeT
ucnoip3oBath AcadNusx. Pasmep mpudra - 12. K pykonrcu, HaneyaTaHHOW Ha KOMITBIOTEPE, JTODKEH
o5ITh IprtoskeH CD co crarbeit.

2. Pa3Mep craTbu TOTKEH OBITH HE MEHEe NeCsTH 1 He OoJiee 1BaALATH CTPAHUI] MAITHOIINCH,
BKJIIOYAsl yKa3areJlb JINTepaTypsl U Pe3loMe Ha aHIJIMIICKOM, PYCCKOM U IPYy3HHCKOM SI3bIKaX.

3. B crarbe 10KHBI OBITH OCBEIICHBI AKTyaIbHOCTh JAHHOTO MaTepHalla, METOIBI U PE3YIIbTaThI
UCCIIeIOBaHUs U X 00CYyKACHHE.

[Ipu npencTaBiIeHNHN B IIeYaTh HAYYHBIX SKCIIEPUMEHTAIBHBIX PA0OT aBTOPHI JOJIKHBI YKa3bIBATH
BHUJl U KOJMYECTBO SKCIIEPUMEHTANBHBIX KUBOTHBIX, IPUMEHSBIINECS METOABl 00e300MMBaHUS U
YCBHIJICHHUS (B XOJI€ OCTPBIX OIIBITOB).

4. K crarbe JOIKHBI OBITH MIPUIIOMKEHBI KpaTKoe (Ha MOJICTPAaHUIIBI) Pe3OMe Ha aHIIIUICKOM,
PYCCKOM M IT'PY3HHCKOM $I3bIKax (BK/IIOYAIOLIEE CIELYOLINE pa3aesbl: Liedb UCCIeI0BaHNs, MaTepHual U
METOJIBI, PE3YJILTATHI M 3aKIIFOUSHHE) U CIIUCOK KITtoueBBIX cioB (key words).

5. Tabnunp! HEOOXOIUMO NPENCTABIATE B Ie4aTHOH hopme. DoTokonuu He npuHUMaroTcs. Bee
nu¢poBbie, HTOTOBbIE H NPOLIEHTHbIE JaHHbIE B Ta0JIMIaX J0JIKHbI COOTBETCTBOBATH TAKOBBIM B
TeKcTe cTaThbU. Tabiuibl U rpaduKu TOJKHBI OBITH 03aryIaBIICHBI.

6. dotorpadun AOIKHBI OBITH KOHTPACTHBIMHU, (POTOKOIHHU C PEHTTEHOTPAMM - B IO3UTUBHOM
n300paxeHuH. PUCYyHKH, yepTeXu U IuarpaMmbl clIeoyeT 03ariaBUTh, IPOHYMEPOBATh U BCTABUTH B
COOTBeTCTBYIOIIEe MecTo TekcTa B tiff opmare.

B noanucsix k MukpogotorpadgusaM cieayeT yKa3plBaTh CTEICHb yBEIMUCHUS Yepe3 OKYISP HITH
00BEKTUB U METOJ] OKPACKU WJIM UMIIPETHALIMH CPE30B.

7. ®aMUIUU OTEYECTBEHHBIX aBTOPOB MIPUBOJAATCS B OPUTHHAIBHON TPAHCKPUIILIUH.

8. I[Ipu opopmnennu u HampaBneHun crared B xypHanm MHI mpocum aBTOpOB cobmronars
NpaBUIIa, U3JI0KEHHBIE B « EMUHBIX TpeOOBaHUSIX K PYKOMHUCSM, IPEACTABISIEMBIM B OMOMEIUIIMHCKHUE
JKypHAJIbD», TPUHATHIX MeXIyHapOAHBIM KOMHUTETOM PEIAaKTOPOB MEAMLMHCKUX KYpHAJIOB -
http://www.spinesurgery.ru/files/publish.pdf u http://www.nlm.nih.gov/bsd/uniform_requirements.html
B koHIIe Kax 101 OPUTHHATIBHOM CTaThU MPUBOAUTCA OnOIHOrpadguyeckuii cnucok. B cnmncok nurepa-
TYPBI BKJIFOYAIOTCSl BCE MaTepHalibl, HA KOTOPBbIE UMEIOTCS CCBUIKU B TeKcTe. CIHUCOK COCTaBIAETCs B
andaBUTHOM MOpsAKe U HymMepyeTcs. JIutepaTypHblii HCTOYHMK NPUBOAUTCS Ha sI3bIKE OpUrMHaia. B
CIMCKE JINTEPATyPhl CHavYajia IPUBOIATCS PabOThI, HAMCAHHBIE 3HAKaMU TPY3MHCKOTO andaBuTa, 3aTeM
Kupwuien u naruHuneidl. CChUIKM Ha IUTHUPYEMble pabOThl B TEKCTE CTAaTbH JAIOTCS B KBaIpPaTHBIX
CKOOKax B BUJI€ HOMEPA, COOTBETCTBYIOLIETO HOMEPY JaHHOH pabOoThI B CIIMCKE TUTEPaTypbl. bonbmmH-
CTBO IIUTHPOBAHHBIX UCTOYHUKOB JOJKHBI OBITH 3a IMOCTIEAHNUE S5-7 JIET.

9. ns momydeHus MpaBa Ha MyONMKAIMIO CTaThs OJDKHA MMETh OT PYKOBOIUTENSI pabOTHI
WIN YUPEXKJCHUS BU3Y U CONPOBOIUTEIHHOE OTHOLLICHNUE, HAIMCAHHBIC WJIM HAlledaTaHHbIE Ha OJIaHKe
Y 3aBEPEHHBIE MOJIHCHIO U NIEYATHIO.

10. B koHIe cTaThU NOJKHBI OBITH MOAMHCH BCEX aBTOPOB, MOJHOCTBHIO MPUBEAEHBI UX
(amMuInM, UIMEHa U OTYECTBA, YKa3aHbl CIIy>KeOHBIN M AOMAIIHUI HOMEpa TeJIe(OHOB U agpeca MM
uHble koopAuHaThl. KomuuecTBo aBTOPOB (COABTOPOB) HE NOHKHO MPEBBIMIATH IISATH YEJIOBEK.

11. Penakuus ocraBisiet 3a cO00i MpaBo COKpaIaTh ¥ HCIPaBIATh cTarhi. Koppekrypa aBropam
HE BBICBUIAETCS, BCS paboTa U CBEpKa IPOBOAUTCS 110 aBTOPCKOMY OPHTHHAILY.

12. HemomycTuMoO HampaBiieHHE B pelaklMIo padoT, MpeICTaBICHHBIX K MeYaTH B MHBIX
M3/1aTeNbCTBAX WIIM OMYOJIMKOBAHHBIX B APYTHX U3JAHUSX.

Hpﬂ HApYHNIEHUH YKa3aHHBIX IPABUJI CTATbU HE PAaCCMAaTPUBAIOTCH.
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11. Editorial Staff reserves the rights to cut down in size and correct the articles. Proof-sheets are
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Abstract.

In the ever-evolving landscape of public relations (PR), the
significance of

professional ethics has become increasingly pronounced,
particularly in the digital age. This article embarks on a
journey to synthesize the dynamic evolution of professional
ethics in public relations and underscores the pressing need
for its application in contemporary communication landscapes.
Exploring the core values and principles that underpin ethical
practices, the study extends to the alignment of these principles
with fundamental human rights.

A focal point of this article is an examination of the findings
derived from research conducted among Armenian public
relations practitioners, offering valuable insights into the
challenges posed by the digital age. In this era of rapid
digitalization, the traditional ethical codes that once governed the
realm of public relations are facing unprecedented challenges.

The classic ethical standards, while foundational, are now
confronted with a shifting landscape shaped by the proliferation
of social networks and online communication platforms.

This article scrutinizes the practitioners' perspectives on
the development of ethical standards, exploring questions
of geographical and contextual relevance in the face of
technological advancements. As the digital age transforms the
dynamics of communication, the limitations of traditional PR
ethics become increasingly apparent. The discussion highlights
the intricacies of professional ethics within the realm of social
networks, shedding light on the nuanced ethical considerations
that emerge in this digitalized era.

Amidst this exploration, a crucial issue emerges — the
imperative for the preservation of ethical standards in public
relations. The article contends that the challenges posed by
digitalization necessitate a revision of the conventional PR
ethical code. While the foundations remain relevant, there
is a pressing need for an updated ethical framework that can
effectively navigate the complex ethical terrain presented by
social networks and digital communication channels.

In conclusion, the article endeavors to provide a comprehensive
understanding of the evolution of professional ethics in
public relations, emphasizing the transformative impact of
digitalization. By examining the standpoints of Armenian public
relations practitioners, it sheds light on the challenges faced
in this digital age and advocates for a proactive approach to
adapt and enhance ethical standards in response to the dynamic
communication landscape.
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Introduction.

The professional ethics of public relations constitute a
structured framework of specific norms and principles designed
to facilitate social communication grounded in principles of good
faith, honesty, transparency, and mutual understanding [1]. The
challenges inherent in the establishment of ethical principles and
delineating the criteria that govern them are primarily rooted in
the diverse array of problems and individual situations. What
may be deemed acceptable in one instance could be considered
unacceptable in another. Moreover, customs and the evolving
social order over time introduce additional complexities in
defining and enforcing ethical norms of behavior [2].

The nascent stages of public relations in the United States were
marked by a myriad of ethical concerns. During this period, E.
Bernays, acknowledged as the American theoretician and often
referred to as 'the father of public relations,' coined the term
'the cursed era' to characterize the ethical challenges prevalent
during his tenure. Press agents during this era were preoccupied
with garnering publicity at any expense, contributing to the
development of the unethical reputation associated with
contemporary public relations. The formal integration

of ethical considerations began around 1906, marked notably
by Ivy Lee's articulation of the 'Declaration of Principles,'
signifying a pivotal moment in the establishment of ethical
guidelines within the field [3]. His pronouncement marked a
transition in public relations into the 'Information Model' era,
underscoring the paramount significance of veracity and the
provision of accurate information.

The Athens Code, first adopted in 1965 and subsequently
amended in 1968 and 2009, serves as the inaugural codification
of ethical conduct for members of the International Public
Relations Association (IPRA), delineating ethical guidelines for
public relations professionals globally. Numerous professional
organizations and associations within the realm of public
relations have instituted a code of ethics and/or conduct.
Exemplary instances include the Chartered Institute of Public
Relations (CIPR) [4] and the Public Relations Consultants
Association

(PRCA) in the United Kingdom. The CIPR, for instance,
has promulgated a comprehensive fourpart document that
encompasses a Code of Conduct. Similarly, the PRCA has
established a Professional Charter applicable to all its members,
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complemented by specific options tailored for professionals
engaged in public affairs and health-related domains [5].

Henceforth, the predominant codes governing the professional
ethics of public relations encompass the Athens Code (Athens,
1965) [6] the Rome Statute (Rome, 1991) [7] the Code of
Professional Conduct for Public Relations established by the
PR Institute (England, 1986) [8] the Code of Conduct ratified
by the Russian Association (PACO) (Moscow, 1991) [9] the
Code of Conduct endorsed by the International Public Relations
Association (IPRA) (Venice, 1961) [10] among others [11].

In accordance with the definition embraced by the International
Public Relations

Association (IPRA) during the 2019 assembly in Yerevan,
publicrelationis characterized as adecision-making management
practice aimed at fostering relationships and interests between
organizations and their respective publics. This is achieved
through the dissemination of information utilizing reliable and
ethically sound communication methods.Research Problem.

In the contemporary landscape of public relations, the
onset of the digitalization era presents a pressing challenge
to the traditional foundations of public relations ethics. The
established ethical codes that have long guided the practices of
public relations professionals now face significant inadequacies
because of the dynamic and complex nature of digital
communication platforms, particularly evident in the challenges
and situations arising within social networks.

The classic PR ethic, once considered a robust framework for
ethical decision-making, is proving insufficient in addressing
the nuanced ethical dilemmas posed by the digital age [12]. As
communication channels evolve and social networks become
integral to public relations strategies, practitioners encounter
novel ethical complexities that demand a revision of the existing
ethical paradigm.

A discernible ethical deficit is vividly illustrated by the
problems and dissatisfactions that permeate the fabric of social
networks, acting as tangible markers of the inadequacy of
conventional ethical frameworks. The pervasive issues within
social networks encompass a spectrum of concerns, including
but not limited to misinformation proliferation, heightened
privacy considerations, deliberate manipulation of information,
and the rapid dissemination of unverified content [13]. These
issues collectively contribute to a complex ethical terrain that

challenges the very essence of public relations ethics in the
digital era [14].

The evolution of PR is intricately intertwined with the
transformative shifts in communication platforms, shaping the
very nature of the profession. Traditional ethical frameworks
that have guided PR practices in the past have seamlessly
adapted to the communication platforms of their time. However,
as the profession undergoes a profound digital transition, the
existing ethical paradigms face unprecedented challenges.

Research Methodology.

This research, situated within the broader context of
sociological inquiry, endeavors to unravel the intricate
dynamics of professional ethics, particularly in the context
of the evolving digital landscape within the domain of public
relations. The study aims to discern the primacy of professional
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ethics and its consequential significance, accounting for the
varying professional positions of individuals actively immersed
in public relations across diverse organizational settings.
Employing an in-depth interview methodology, the research
engaged with 20 public relations practitioners affiliated with
noteworthy Armenian organizations, offering a rich tapestry of
insights into the complex interplay between professional ethics
and the ongoing process of professional digitization.

Examining the multifaceted experiences of public relations
practitioners, the research seeks to unravel the sociological
dimensions inherent in the adoption and adaptation of
professional ethics in the digital age. By exploring the narratives
of professionals from diverse organizational backgrounds,
the study aims to provide a nuanced understanding of the
sociological factors that shape ethical considerations within the
realm of public relations. The evolving nature of professional
digitization, intertwined with individual professional standings,
serves as a sociological lens through which the research
scrutinizes the contextual relevance and implications of ethical
practices.

The choice of in-depth interviews method adds a qualitative
depth to the investigation, allowing for the exploration of
individual perspectives, experiences, and the social dynamics
that influence ethical decision-making. By focusing on Armenian
public relations practitioners, the research not only contributes
to the broader discourse on professional ethics but also
brings a cultural and contextual specificity to the sociological
examination of the evolving digital landscape within a specific
professional domain.

This sociological inquiry aims to enrich the understanding
of the intricate relationship between professional ethics
and the ongoing process of professional digitization within
public relations. Through a sociological lens, the study offers
insights into how individuals at various professional echelons
navigate and negotiate ethical considerations in response to
the transformative forces of digitalization, contributing to the
broader sociological understanding of ethical dynamics in
professional settings [15-18].

Research Findings.

1. Ethical Dilemmas and Compromises: The research
unveiled a myriad of ethical dilemmas encountered by public
relations practitioners, shedding light on instances where
adherence to ethical standards is compromised. These instances
often arise due to the absence of internal ethical regulations
within organizations or the necessity to collaborate with other
professionals, leading to compromises in upholding ethical
standards. As one respondent lamented, "Sometimes I am
compelled to engage in scholarly ethics because it does not
garner interest from my employer," revealing the nuanced
challenges faced in balancing professional responsibilities and
ethical considerations. This finding underscores the complexity
of ethical decision-making within the field of public relations
and emphasizes the need for clear delineation of ethical
boundaries in professional practice.

2. Influence of Professional Background on Ethical
Propensity: The study unearthed a noteworthy correlation
between individuals' professional backgrounds and their



propensity to contravene ethical standards in public relations.
Contrary to expectations, professionals with alternative
professional backgrounds, such as journalism, exhibited a
greater inclination towards compromising ethical principles
compared to those with formal education in public relations. This
finding underscores the nuanced interplay between professional
training and ethical decision-making, suggesting that diverse
professional backgrounds may influence individuals' ethical
propensities within the field of public relations. One of the
interlocutors elucidated, "As a journalist, I frequently encounter
situations where I must compromise certain ethical principles to
execute public relations strategies that resonate with the public."
This insight underscores the need for tailored ethical training
and guidance that addresses the unique ethical challenges faced
by practitioners with diverse professional backgrounds, thereby
fostering a culture of ethical integrity within the public relations.

3. Challenges in Social Networks: The research highlighted
the challenges faced by public relations practitioners in
maintaining ethical standards within social networks,
emphasizing the pervasive nature of ethical dilemmas in digital
communication platforms. From the dissemination of false
information to character defamation and unfair competition,
practitioners navigate a complex ethical terrain fraught with
challenges that are exacerbated by the uncontrollable nature
of information dissemination online. One of the respondents
aptly summarized, "Preserving professional ethics in social
networks poses considerable challenges compared to the non-
virtual domain, often hindered by the uncontrollable nature of
information dissemination." This finding underscores the imperative
for public relations practitioners to develop nuanced strategies
for navigating ethical challenges within digital communication
platforms, emphasizing the importance of proactive measures to
safeguard ethical integrity in online interactions.

4. Incorporating PRSA Code of Ethics into Social Media
Policies: Recognizing the challenges posed by social networks,
the study advocates for the incorporation of principles outlined
in the PRSA Code of Ethics into social media policies as a
proactive measure to guide ethical decision-making processes.
By aligning organizational policies with established ethical
standards, practitioners are provided with a clear framework
for ethical conduct within social media communication
platforms. This finding underscores the importance of
organizational commitment to upholding ethical standards in
digital communication and emphasizes the role of industry
guidelines in guiding ethical behavior in online interactions.
As organizations grapple with the complexities of digital
communication, integrating ethical principles into social media
policies emerges as a crucial step towards fostering a culture of
ethical integrity within the profession.

5. Historical Trajectory of Public Relations in Armenia:
The research examined the historical trajectory of public
relations in Armenia, revealing a positive shift towards more
deliberate and ethical models of communication over time.
However, occasional instances of ethical violations underscore
the ongoing need for vigilance and adaptation to evolving ethical
standards, particularly in the context of digital communication.
As one respondent noted, "In social networks, particularly
during emergency situations in the country, there are instances
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where the emotional sentiments of the public are leveraged for
the advancement of organizational campaigns, a circumstance
that warrants genuine concern." This finding highlights the
importance of continuous efforts to uphold ethical integrity
within the profession, particularly in response to the challenges
posed by digital communication platforms.

6. Professional Codes and Ethical Principles: The study
elucidated the foundational role of professional codes in public
relations ethics, emphasizing the commonalities and principles
governing professional conduct across diverse contexts. From
the Rome Statute to codes endorsed by international associations,
these codes articulate positive obligations and responsibilities
towards colleagues, clients, and the public relations field.
This finding underscores the importance of established ethical
frameworks in guiding ethical decision-making processes and
behaviors within the profession. As practitioners navigate
complex ethical dilemmas, adherence to professional codes
provides a compass for ethical conduct, fostering a culture of
integrity and accountability within the profession.

7. Values Inherent in Public Relations: Central to public
relations ethics are core values such as protection, candor, loyalty,
and justice, which underpin interactions with stakeholders
and emphasize honesty, truthfulness, and respect for personal
privacy. This finding highlights the intrinsic connection
between professional values and ethical conduct, underscoring
the importance of upholding these values in all aspects of public
relations practice. As practitioners navigate ethical dilemmas,
adherence to core values serves as a guiding principle for ethical
decision-making, fostering trust and credibility in professional
relationships.

8. Adherence to Human Rights Principles: The research
emphasized the integral role of human rights principles in
public relations ethics, highlighting the importance of upholding
principles articulated in the Universal Declaration of Human
Rights. As public relations practitioners navigate complex
ethical challenges, adherence to human rights standards
becomes not only a moral imperative but also a practical
necessity to safeguard human dignity and promote ethical
conduct. This finding underscores the interconnectedness of
ethics and human rights, emphasizing the importance of ethical
integrity in upholding fundamental rights and freedoms in all
aspects of public relations practice.

9. Challenges in the Digital Age: The study elucidated the
evolving landscape of public relations ethics in the digital
age, highlighting the challenges posed by the proliferation of
the Internet and social media platforms. From hate speech to
misinformation and privacy violations, practitioners grapple
with a myriad of ethical challenges exacerbated by the
digitalization of communication. This finding underscores the
urgent need for a proactive and strategic response to address
these challenges, emphasizing the importance of adapting ethical
frameworks to align with the demands of the contemporary
communication landscape. As public relations professionals
navigate the complexities of digital communication, a nuanced
understanding of ethical considerations becomes paramount to
ensure ethical integrity and credibility in professional practice.

10. Social Media Commission and Ethical Guidelines:
Recognizing the challenges of digitalization, the study



advocated for the establishment of a Social Media Commission
by the PRSA's Board of Ethics and Professional Standards as a
proactive measure to address ethical challenges in social media.
By formulating guidelines for ethical public relations practices
in social media, the commission aims to mitigate negative
occurrences and cultivate behavior aligned with stakeholders'
best interests. This finding underscores the importance of
industry-led initiatives in guiding ethical behavior in digital
communication platforms, emphasizing the role of collective
efforts in upholding ethical integrity within the profession.
As public relations practitioners navigate the complexities of
digital communication, the establishment of ethical guidelines
and standards becomes imperative to ensure ethical conduct and
credibility in online interactions.

11. Ethical Dilemmas and Compromises: While professionals
in public relations strive to uphold ethical principles, instances
have been uncovered where they bear witness to breaches of
professional ethical standards and, at times, are compelled to
circumvent them. These breaches often involve the dissemination
of subjective or inaccurate information, sometimes due to the
absence of internal ethical regulations within the organization
or obligatory collaboration with other professionals associated
with work-related duties.

Conclusion.

The research findings underscore the nuanced ethical landscape
within the field of public relations, particularly in the context
of the evolving digital age and the challenges posed by social
networks. It is evident that professionals in public relations
encounter ethical dilemmas, compromises, and challenges,
ranging from breaches of ethical standards to the complexities of
navigating social networks. The influence of diverse professional
backgrounds and occasional violations of ethical values further
accentuates the need for a robust ethical framework that aligns
with the demands ofthe contemporary communication landscape.
The challenges presented in maintaining professional ethics
within social networks, as highlighted by experts, emphasize
the pressing need for the development and updating of public
relations ethics tailored for digital platforms. The inherent
volatility of information dissemination and the prevalence of
issues such as misinformation, character defamation, and unfair
competition underline the urgency of a proactive approach to
address these challenges. Incorporating the principles outlined
in the PRSA Code of Ethics into social media policies is a step
in the appropriate direction. However, the research suggests
that a more comprehensive overhaul of PR ethics is required
to effectively guide ethical decision-making processes and
behaviors within the realm of social media communication
platforms. The historical trajectory of public relations in
Armenia reflects a positive shift towards more deliberate and
ethical models of communication. Nonetheless, sporadic
instances of ethical violations highlight the need for continuous
vigilance and adaptation to evolving ethical standards, especially
in the digital age. In the face of the challenges posed by the
proliferation of the Internet and the complex ethical terrain
within social networks, the adherence to human rights principles
emerges as a guiding orientation and code for public relations
professionals. Upholding principles articulated in the Universal
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Declaration of Human Rights emerges not only a moral
imperative but also a practical necessity to safeguard human
dignity and navigate the intricacies of the digital communication
landscape. The creation of a Social Media Commission by the
PRSA's Board of Ethics and Professional Standards serves as
a proactive measure, emphasizing the industry's commitment
to addressing the challenges of digitalization. The ongoing
examination and formulation of guidelines for positive ethical
practices in social media are indicative of a collective effort to
mitigate negative occurrences and cultivate behavior aligned
with the best interests of stakeholders. In essence, this research
advocates for the evolution and enhancement of PR ethics to
align with the digital age and, specifically, the challenges posed
by social networks. Until such an updated ethic is established,
human rights principles stand as a crucial compass to navigate
the ethical complexities within the evolving landscape of public
relations. This strategic approach is imperative to ensure the
integrity of the profession, protect the interests of stakeholders,
and foster a communication environment that prioritizes ethical
considerations in the digital era. In the realm of communication
professionals confronted with ethically intricate circumstances
necessitating guidance or orientation, it is imperative to bear in
mind the cardinal principle of medical ethics, encapsulated in
the Latin maxim, "Primum non nocere," signifying "First, do
no harm." Traditionally attributed to Hippocrates, this dictum
assumes a paramount role in the ethical framework for public
relations (PR) specialists, serving as a pivotal and foundational
directive. For PR practitioners, adherence to the following
tripartite tenets emerges as crucial:

1. Do not harm the society in which you live.

2. Do not harm the organization you work for.

3. Do not harm to the profession you represent.

In essence, these imperatives underscore the imperative
for communication professionals to align their actions with
the overarching ethos of ethical responsibility, mirroring the
essence of the Hippocratic principle in navigating the intricate
terrain of public relations.
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